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Global Chief
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Randi Zuckerberg
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Development,
Facebook 
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AdAsia 2023 Seoul

Oct. 24(Tue) ~ Oct. 27(Fri), 2023

Coex, Seoul

Asian Federation of Advertising Associations(AFAA) 
AdAsia 2023 Seoul Organizing Committee /
Korean Federation of Adverting Associations(KFAA)

Ministry of Culture, Sports and Tourism / Seoul Metropolitan City

Transform, Play, Connect

The Digital Race : Ready · Set · Transform

5,000 participants from 20 Asian countries (Domestic 4,000 / International 1,000) 
Including 1,000,000 on-line attendees

Complete Pass: KRW 1,500,000 per person
Conference Pass: KRW 850,000 per person
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THE DIGITAL RACE : 
READY, SET, TRANSFORM





Redefine the advertising industry
“transition from the advertising·media to the digital transformation ” 

#Transform

Paradigm Shift & 
New Biz

AD TECH & DATA Celeb.& InfluencerMedia & ContentsBranding



Insight into Korea`s content competitiveness
“A digital marketing festival combined with K-Contents”

Insights that delight consumers,
And brings enjoyment to participants.

#Play



Network with professionals from various fields:
AD Tech, Mar Tech, Media & Contents.

Free and easy networking through the innovative PSA registration system.



20 Asian countries including 
China, Japan and India 

Trend leaders and experts in 
Advertisement, Marketing, 

Tech, Media & Contents fields

More than 1 million 
on/offline participants

5,000 onsite participants are expected including 1,000 from 20 countries.
Add 1,000,000 on-line attendees

Advertisers
25%

Advertising 
Agencies

Digital Advertising 
Agencies

45%

Ad tech
Martech

10%

Media
Platform

10%



Preliminary Early Bird: Until July 31, 2023                                Secondary Early Bird: Aug 1, 2023 ~ Sept 27, 2023

Until July 31 Aug 1, ~ Sept 27 Oct. 24 ~ Oct. 27

Register for online via AdAsia 2023 Seoul Website
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1
Communication 

Integration
Individual Framing the future: innovating for Today's consumers Won-Jin Lee

Samsung Elec., 
Corporate President

2

Paradigm Shift

Individual AI in Marketing-the Paradigm Shift (TBD) Jong Hyun Kim
Cheil Worldwide Inc., 

CEO

3 Individual
Shaping the Future with Legacy - Looking back on the past 

and envisioning the future
SangYup Lee

Hyundai Motor 
Company, EVP

4

Brand Activism

Individual Brand Universe(TBD) Yoshihiro Yagi Dentsu Inc., ECD

5 Individual Brand in action - Advertising that changes society Josy Paul
BBDO India, 

Chairman

6 Individual
The opportunities and explorations in the marketing field 

under the AI trend
Zheng Xiaodong LEO Digital, CEO

7
Advertising 
Automation

Individual Brand contact points and Media optimizing(TBD) TBD Moloco

8

Creative
and 

Technology

Joint 
Panel 

Session

Creative and Technology (Moderator) Hyun Gyu Kim
Cheil Worldwide Inc.,

Global ECD  

9 Expansion of creativity (through technology) (TBD) Steven Moy Barbarian, CEO

10 How to unlock AI for enterprise now, and what happens next Wesley ter Haar
MediaMonks, 
Co-Founder

11

Artificial Intelligence

Individual TBD TBD Google

12 Individual TBD TBD Meta



13

Creative
and

Creativity

Joint 
Panel 

Session

Creative and Creativity (Moderator) TBD TBD

14
The future of new creativity, New Creativity and New 

Creatives(TBD)
Jo Jackson D&AD, CEO

15 The Next Creative Revolution Kevin Swanepoel
The One Club for 
Creativity, CEO

16 Power of Creativity(TBD) Glenn Cole
72and Sunny, 

Founder

17

Creative DNA

Individual
Unimagined Cultural Solutions that AI cannot produce 

A Global Journey into The Next Creativity
Kentaro Kimura

Hakuhodo
International CCO

18 Individual Digitize to Humanize Bharat Avalani AFAA, SEC General

19 Individual
AIGC Empowering Brand Communication (Artificial 

Intelligence Global Company)
Steaph Huang

D&S Media, 
Chairman

20 Individual The power of touchpoint, creative optimization(TBD) Christian Guinot Teads Apac, CEO

21 Individual Web3.0 and Brands Tae Ho Kang
Daehong

Communications, 
Managing Director

22 Individual Strategy and Case Study of Brand by NGOs(TBD) TBD Sarangbat

23 Individual TBD
Dissara

Udomdej
Yell Advertising 
Bangkok, CEO

24 Media Extension Individual TBD TBD Unity



25

Programmatic AD
Joint 
Panel 

Session

Expansion of Programmatic Advertising and 
Addressable TV/CTV (TBD)

Jona Oboza

Pubmatic,
Country Manager 

Southeast 
Asia&Korea, 

26 Won Back
Anypoint Media, 

CEO

27 Junsu Bae
GroupM, Head of 
Digital Investment

28 TBD SKB

29 Taehun Kim LG U+

30

Media attribution
Individual

How Media Quality Affects Campaigns and Overall 
Advertising Effectiveness(TBD)

Inwon Park
Integral Ad Science, 

Head of Korea 
Market 

31 Individual Preparing for the Post-App Transparency Policy(TBD) TBD ADJUST

32

Influencer

Individual
Content Creators conveying brand 

confidence(TBD)
Althea Lim Gushcloud

International, CEO

33 Individual The power of creators to achieve regional globalization Eugene Choi
Collab Asia, Inc., 

CEO

34

Digital Driven
Marketing

Individual AI Redefines Marketing Zhao Qiang Baidu, VP

35 Individual Hyperlocal strategy based on SEO(TBD)
Michihiko 

Suganuma

D.A.Consortium Inc., 
Head of Global Business 

Group

36 Individual Connecting the nodes of thought to public intuition (TBD) Seyong Park Ascent Korea, CEO



37

K-Creator Commerce
Joint 
Panel 

Session

The future of the advertising distribution market pioneered 
by RCM

Alex Kim
The SMC Group, 

CEO

38 TBD
4-6 influencers 
from The SMC 

Group

39

K-Content

Individual
The secret behind global Success: Creative Insights from K-

Contents(TBD)
Seung-hwan

Song
Pyongchang Winter 

Olympics, ECD

40 Individual The value of soft power as seen through K-content
Samuel M. 
Richards

Penn State 
University, 
Professor

41 Joint 
Panel 

Session
K-Wave: How McDonald’s culturally connects to GenZ

Ada Lazaro

McDonald’s Asia 
Business Unit 

Regional Marketing 
Director 

42 MyongAh Sung
Publicis Group 

Korea, VP



Samsung Electronics
Corporate President, 

Service Business Team

Dentsu Inc.
Executive Creative Director

BBDO India
Chairman & CCO

LEO Digital
CEO

Expanding the Business Scope of 
Samsung TV Plus as the Key 

Content Service and Proposing 
the Direction of Digital Marketing 

Strategy

One of the top award-winning 
creatives in Japan, over 500 

medals

Producer of campaign 
advertisements that intertwined 
social issues in India, Judge of 

Cannes Lions 

Leading Chinese digital 
marketing company and a 
subsidiary of LEO Group, 

A-listed company in China



Cheil Worldwide Inc.
CEO

Hyundai Motor Company
Executive Vice President & 
Head of Hyundai & Genesis 

Global Design Center

Media Monks
Co-Founder

Barbarian
CEO

Awarded Korea's Second Grand 
Prix in the History of the World's 

Largest Creativity Festival, 
Cannes Lions

Key Player in the Advancement of 
Hyundai Motor's Design 

Management and Selected as the 
2023 World Car Person

Speaker at Cannes Lions, CES and 
president of Cannes Lions' Digital 

Craft jury 

Omnichannel and commerce 
service expert, awarded 

Campaign magazine  '40 over 40' 
selection (2020) 



Baidu
Vice President

The One Club for Creativity
CEO

D&AD
CEO

72andSunny
Founder & Creative Chairman

Vice President of a web portal 
Baidu, the world's largest Chinese 

search engine
Expert of media platform and 

digital marketing

The One Show, the world’s most 
prestigious, non-profit advertising 

festival

A nonprofit organization based on 
creativity and design, runs the  

internationally recognized D&AD 
Awards

Campaign execution of Nike, 
Apple, Google, Samsung, Kals 
Junior, and Coors beer, won 

Cannes Lions Grand Prix in 11 
categories



Integral Ad Science
Head of Korea Market

Hakuhodo  Hakuhodo
Kettle

International CCO & 
Corporate Officer 

Founder

Connecting the Dots 
Consultancy Founder & 
CEO AFAA SEC General

D&S Media
Founder & Chairman

Daehong
Communications

Managing Director, 
Digital Biz Division

A company that 
addresses issues related 
to fraud, visibility, brand 
safety, and the exclusive 
media quality score like 

TRAQ

Award-winning history 
in various international 
advertising festivals, 

including 10 Grand Prix 
prizes

Expert in designing and 
delivering brand 

experiences

Since 2001, China’s top 5 
advertising agency for 16 

consecutive years

Working on designing new 
businesses beyond the 

boundaries of advertising 
agencies, such as Web3, 
AI, commerce, and tech



Pyeongchang Winter Olympics 
OpeningClosing Ceremony

ECD

Pennsylvania StateKonkuk Univ.
Professor Honorary Chair 

Professor

McDonald’s Asia Business Unit
Regional Marketing Director

Publicis Group Korea 
Vice President 

Creator & Producer of
Cookin’ NANTA Performance, 

ECD of PMC Production

Forecasted the K-Wave’s impact 
and Conducted numerous lectures 

on the Future

Led popular advertising campaign 
with 74% in-store category sales 

growth

Exhibiting Expertise in Various 
Fields as the Korean Branch of a 

Global Advertising and Marketing 
Solutions Company



The SMC Group
CEO

Pubmatic
Country Manager Southeast 

Asia & Korea

Gushcloud International
Co-Founder & Group CEO

Collab ASIA
Co-Founder & CEO

New media content company,
Leading the new media 

advertising industry and operating 
over 150 brand media channels

SSP company leading innovation 
in the field of programmatic 

advertising, independent adtech
company providing the future 

supply chain of digital advertising

Discovered the potential of 
influencer marketing 

Asia's largest multi-platform 
network that owns and manages 

1,400 YouTube channels and 
various digital assets from domestic 

and international influencers and 
global content partners



Seoul’s landmark for exhibition, culture, and 
tourism

The center of global business with cutting-edge 
infrastructure, transportation, and communication.

Sevitseom, the floating island where you can enjoy 
a special cultural experience for Seoul at the 
water’s edge











Supporting business 
matching leading to actual 
results



Networking Lounge

Secretariat Organizing
Committee

Press Room

Speaker’s Room

Academic
Symposium













| Exhibition, Biz Market | Events, Banquets| Protocol, Partners,  
Tour

| Art & Tech



Academy 
Committee Chair

Producing 
Committee Chair

Hospitality 
Committee Chair

Biz Showcase 
Committee Chair

Show Creative 
Committee Chair

Smart Media 
Committee Chair
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